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Beeswax Peppermint SPF 15

LAB-PPD-116811

LBX PEP NPIG 15 LAB-PPD-116811
[rug Facts (Continued)
Uses: Helps prevent sunbur.

Skin Cancer /Skin Aging Alert: Spending time n the sun increases your risk of skin
cancer and early kin aging. This product has been shown only to prevent sunburn, not
skin cancer or arly aging.

[For external use only

[Stop use and ask a doctor: T ash o iriation develops and asts.

[Keep out o reach of chifdren: T swallowed get medicalelp or contact  Poisan Control
Center right away.

Directions: Apply Tiberally before sun exposure and as needed.

hildren under 6 months of age: Ask a doctorbefore use.

[inactive Ingredients: Synthetic Beeswax, Helianthus Annuus (Sunflowier) Seed OF,
Ricinus Communis (Castor) Seed O, Lanolin, Cocos Nucifera (Coconut) i, Mentha Piperita
Peppermint) 0l, Zea Mays (Com) 0l Tocopheryl Acetate, BH.

QUESTIONS? 1.800.290.0577

Manufactured in USA
Purpose
. Sunscreen
. Sunscreen

Soft Lips.

e

15 SPF  PEPPERMINT ¢ MOISTURIZER  TAMPER SEALED

P —————
Strong Branding.

BRAND creative

510.547.9400

_ www.brandcreative.biz
IMPRINT AREA

1.75"X 1.40”

Art Guidelines

1. Labels
a. Positive imprint - 5 pt minimum Sample Text * Ornate and display type faces will be
b. Reverse imprint - 7 pt minimum printed on a case-by-case analysis.

c. Serif and italic types - 7 pt minimum Sample Text
d. Line weight, positive lines - .5  —
e. Line weight, reverse lines (gap) - .75 . L —

Color Variance Notification

- This PDF file is being viewed on an RGB monitor therefore there will be a variance between the color on
your screen and the color of the actual finished product.

- This proof should be used to inspect the layout, spelling, color selection and approximate color appearance.
- Colors printed on different mediums (ie: leash and label) will not be an exact match.
- This proof is not an exact match of the finished product color or quality of the printed peice.

* Registered marks and trademarks should
be enlarged for clear printing.




